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Kansas City Life Insurance Company is 
committed to the health and happiness of 
your clients. 

Vision benefits are the second most popular 
employee election (tied with dental), only 
behind medical.1 Knowing this, Kansas City 
Life has partnered with VSP, a national not-
for-profit vision care company.

Flexible Plan Options
Employers are offered multiple benefit options to build the 
plan their employees need. In conjunction with VSP, Kansas 
City Life offers a materials-only plan as well as multiple co-
payment options ranging from $0 – $25. In addition, benefits 
may be offered either every 12 or 24 months. Vision may be 
offered on an employer paid, contributory or voluntary basis.

Strong Network
Employees who enroll will have the freedom to choose 
a provider who is right for them. They may choose from 
84,000 access points, including the largest national network 
of independent doctors and more than 5,000 participating 
retail chain locations. For added convenience, 91 percent 
of VSP Doctors offer early morning, evening and weekend 
appointments, and 24-hour access to emergency care. Benefits 
are also available to enrollees who may choose to seek services 
from an out-of-network provider. 

Review the network at www.vsp.com/find-eye-doctors.html.

Participating Retail Chains 
Your employees get the convenience of popular retail chains 
such as these and more.
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80% of employees who are offered 
a vision plan through their employer 
choose to enroll in one.2

9 out of 10 employees say that the 
quality of their work has been negatively 
impacted by problems with their vision 
– and, more alarming, half admit that 
this is a regular occurrence.4

Currently there are 188.7 million 
Americans wearing some form of 
vision correction in the US – just 
over 3 out of every 4 adults.3

In 2016 an estimated  45 million 
Americans wore contact lenses.5

Underwritten by: Kansas City Life Insurance Company
3520 Broadway • Kansas City, MO 64111-2565
PO Box 219425 • Kansas City, MO 64121-9425

Toll-free: 877-266-6767, ext. 8200 • Fax: 816-531-4648
groupbenefits@kclife.com • www.kclgroupbenefits.com


